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Overview of Presentation
ᕿᒥᕐᕈᓗᒃᑖᕐᓂᖅ ᑕᑯᕐᕋᓐᓈᒐᒃᓴᒥᑦ

1. The Nunavut Advantage
ᐱᕕᖃᕐᓂᕆᔭᖓ ᓄᓇᕗᑦ

2. NNI Policy and IIBAs
NNI-ᒧᑦ ᐊᑐᐊᒐᖅ ᐊᒪᓗ IIBA-ᑦ

3. Mining is a driving force for the Nunavut economy
ᐅᔭᕋᖕᓂᐊᕐᓂᖅ ᐊᐅᓚᑦᑎᓂᖃᖅᑐᖅ ᓄᓇᕗᑦ ᐱᕈᖅᐸᓪᓕᐊᓂᕆᔭᖓᓂᒃ

4. Aglu Clients 
ᐱᓕᕆᔾᔪᔾᔨᖃᑦᑕᖅᑕᖏᑦ ᐊᒡᓗ-ᒃᑯᑦ

5. Mining industry supports indirect businesses
ᐅᔭᕋᖕᓂᐊᖅᑐᓕᕆᓂᖅ ᐃᑲᔪᐃᔪᖅᐱᔅᓂᓯᒃᑰᖓᒻᒪᕆᙱᑦᑐᒃᑯᑦ

6. Aglu offers expertise and services in the following areas
ᐊᒡᓗᒃᑯᑦ ᑐᓂᓯᖃᑦᑕᖅᑐᑦ ᐊᔪᖏᓐᓂᐅᔪᒥᒃ ᐊᒪᓗ ᐱᔨᑦᑎᕋᐅᑎᓂᒃ ᒪᒃᑯᓄᙶᖓᔪᓂᒃ

7. Conclusion
ᐃᓱᓕᓐᓂᖅ
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• Majority Inuit-owned and Nunavut-based business in Rankin Inlet
ᐊᒥᓲᓂᖅᓴᐃᑦ ᐃᓄᖕᓄᑦ ᓇᖕᒥᓂᕆᔭᐅᔪᑦ ᐊᒪᓗ ᓄᓇᕗᒻ-ᒦᑐᑦ ᐱᔅᓂᓰᑦ
ᑲᖏᖅᖠᓂᕐᒥᑦ

• Registered as an Inuit Firm under NTI (Nunavut Tunngavik Inc)
ᑎᑎᕋᖅᑕᐅᖃᑕᐅᓯᒪᔪᑦ ᐱᒋᔭᐅᓂᕐᒧᑦ ᐃᓄᖕᓄᑦ ᒪᓕᒃᖢᒋᑦ ᓄᓇᕗᑦ ᑐᙵᕕᒃᑯᑦ

• Registered with Government of Nunavut under the NNI policy 
(Nunavummi Nangminiqaqtunik Ikajuuti)
ᑎᑎᕋᖅᑕᐅᖃᑕᐅᓯᒪᔪᑦ ᓄᓇᕗᑦ ᒐᕙᒪᒃᑯᖏᓐᓄᑦ ᒪᓕᒃᖢᒋᑦ NNI ᐊᑐᐊᒐᖅ
(ᓄᓇᕗᒻᒥ ᓇᖕᒥᓂᖃᖅᑐᓂᒃ ᐃᑲᔫᑎ)

• The NNI Policy allows up to 21% bid adjustments on Government 
of Nunavut contracts
NNI ᐊᑐᐊᒐᖅ 21%-ᒧᑦ ᑎᑭᓪᓗᒍ ᐱᔪᖕᓇᖅᑎᑦᑎᔪᖅ ᐆᒃᑐᖅᑕᐅᓚᐅᖅᑐᓂᒃ
ᐋᕿᒋᐊᖅᓯᓂᕐᒧᑦ ᓄᓇᕗᑦ ᒐᕙᒪᒃᑯᖏᓐᓄᑦ ᑳᓐᑐᕌᒃᑕᐅᔪᓂᒃ

The Nunavut Advantage: Aglu
ᐱᕕᖃᕐᓂᕆᔭᖓ ᓄᓇᕗᑦ: ᐊᒡᓗ
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NUNAVUT ADVANTAGE

ᐱᕕᖃᕐᓂᕆᔭᖓ ᓄᓇᕗᑦ

Example of NNI Policy for 100,000 $ value in goods
ᐆᒃᑐᕋᐅᑎᒋᓗᒍ NNI ᐊᑐᐊᒐᖅ 100,000-ᑖᓚᓂᒃ ᐊᑭᓪᓗᐊᓕᖕᓄᑦ ᐱᖁᑎᓄᑦ

Company A B C D

Bid 100000 $ 105000 $ 110000 $ 115000 $

Nunavut (7%) No Yes Yes Yes

Local (7%) No No Yes Yes

Inuit (7%) No No No Yes

Bid Incentive 0 7000 $ 14000 $ 21000 $

Bid Adjustment 100000 $ 98000 $ 96000 $ 94000 $
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INUIT IMPACT BENEFIT AGREEMENTS (IIBA)
ᐃᓄᐃᑦ ᐊᒃᑐᖅᑕᐅᓂᖏᓐᓄᑦ ᐃᑲᔪᖅᑕᐅᔾᔪᑎᓄᑦ ᐊᖏᖃᑎᒌᒍᑎᑦ (IIBA)
IIBAs are negotiated between Designated Inuit Organizations and mining 
companies for advanced mining projects.
IIBA-ᑦ ᐋᔩᖃᑎᒌᒍᑕᐅᖃᑦᑕᖅᑐᑦ ᐃᓄᐃᑦ ᑲᑐᔾᔨᖃᑎᒌᒃᑯᖏᓐᓄᑦ ᐊᒪᓗ
ᐅᔭᕋᖕᓂᐊᖅᑐᓕᕆᓂᕐᒧᑦ ᑲᒻᐸᓂᐅᔪᓄᑦ ᑲᔪᓯᒋᐊᕈᖕᓇᕐᓂᕐᒧᑦ ᐅᔭᕋᖕᓂᐊᖅᑐᓕᕆᓂᕐᒧᑦ
ᐱᓕᕆᐊᓂᒃ.

IIBAs are intended to benefit Inuit from employment and business 
creation perspectives
IIBA-ᑦ ᐊᑐᖅᑕᐅᖃᑦᑕᖅᑐᑦ ᐃᑲᔪᐃᑎᑦᑎᔪᒪᓂᕐᒧᑦ ᐃᓄᐃᑦ ᐱᓕᕆᐊᖏᓐᓄᑦ ᐊᒪᓗ
ᐱᔅᓂᓯᓂᒃ ᓴᖅᑭᑎᑦᑎᓂᕐᒨᖓᔪᓄᑦ

NNI Policy does not apply to the mining industry, but mining companies
should consider implementing a similar policy
NNI ᐊᑐᐊᒐᖅ ᐊᑐᙱᑦᑐᖅ ᐅᔭᕋᒃᑕᕆᐊᓕᕆᓂᕐᒨᖓᔪᓄᑦ, ᑭᓯᐊᓂ ᐅᔭᕋᖕᓂᐊᕐᓂᕐᒧᑦ
ᑲᒻᐸᓂᐅᔪᑦ ᐃᓱᒪᒃᓴᖅᓯᐅᕈᑎᒃᓴᖃᕆᐊᖃᖅᑐᑦ ᐊᑐᓕᖅᑎᑦᑎᓂᕐᒥᒃ ᐊᔾᔨᕐᓚᖓᓂᒃ ᐊᑐᐊᒐᒥᒃ

WHY?
ᓲᖅ?
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Because you get access to local labour, goods and services
ᓄᓇᓕᖕᒥᙶᖅᑐᓂᒃ ᐱᓕᕆᔨᑖᕈᖕᓇᖃᑦᑕᕐᓂᐊᕋᕕᑦ, ᐊᒪᓗ ᐱᖁᑎᓂᒃ
ᐱᔨᑦᑎᕋᐅᑎᓂᒡᓗ
Because local communities demand and expect benefits
ᓄᓇᓕᖕᒥᐅᑦ ᐱᔪᒪᖕᒪᑕ ᐊᒪᓗ ᓂᕆᐅᒃᖢᑎᒃ ᐃᑲᔪᐃᓂᐃᔪᓂᒃ

Even more important, because local procurement is
a good way to get community buy in and support
ᐱᒻᒪᕆᐅᑲᓐᓂᕐᒥᔪᖅ, ᓄᓇᓕᖕᒥᙶᖅᑐᓂᒃ ᐱᑉᓗᓂ ᓄᓇᓕᖕᒥᐅᒥᒃ
ᐃᓚᐅᓂᖃᕐᒪᑦ ᐊᒪᓗ ᐃᑲᔪᖅᑐᖅᑕᐅᓂᖃᖅᖢᓂ

So why not start now? You ‘ll be ready when the 
IIBA comes around.
ᑕᐃᒪᓕ ᓲᖅ ᒫᓐᓇᐅᔪᖅ ᐱᒋᐊᑐᐃᓐᓇᙱᓚᓯ? ᐊᑐᐃᓐᓇᐅᓂᐊᖅᑐᑎᑦ IIBA 
ᑕᐃᒪᐅᓕᖅᐸᑦ.
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CONTRACTING TO NUNAVUT AND INUIT FIRMS
ᑳᓐᑐᕌᒃᑎᑦᑎᓂᖅ ᓄᓇᕗᒻᒥᐅᓄᑦ ᐊᒪᓗ ᐃᓄᖕᓄᑦ ᐱᒋᔭᐅᔪᓂᒃ

Joint Ventures and Partnerships
ᑲᑐᔾᔨᖃᑎᒌᑦ ᐱᓕᕆᐊᖃᖃᑎᒌᒃᑐᓪᓗ
Local Expertise and Knowledge
ᓄᓇᓕᖕᒥᑦ ᐊᔪᖏᓐᓂᖃᕐᓂᖅ ᐊᒪᓗ ᖃᐅᔨᒪᔭᖃᕐᓂᖅ
Cross-cultural training
ᐃᓄᖕᓂᒃ ᐊᔾᔨᒌᖏᑦᑐᓂᙶᖅᑐᓂᒃ ᐊᔪᕈᖕᓃᖅᓴᐃᓂᖅ
Understanding the culture is key
ᑐᑭᓯᐊᓂᖅ ᐱᖅᑯᓯᕆᔭᐅᔪᒥᒃ ᐊᑑᑎᖃᖅᑐᖅ
Local Employment
ᓄᓇᓕᖕᒥᐅᑕᓂᒃ ᐃᖃᓐᓇᐃᔭᖅᑎᑦᑎᓂᖅ
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MINING IS A DRIVING FORCE FOR THE 
NUNAVUT ECONOMY
ᐅᔭᕋᖕᓂᐊᕐᓂᖅ ᐊᐅᓚᑦᑎᓂᖃᖅᑐᖅ ᓄᓇᕗᑦ ᐱᕈᖅᐸᓪᓕᐊᓂᕆᔭᖓᓂᒃ

Mining
ᐅᔭᕋᖕᓂᐊᖅᑐᓕᕆ

ᓂᖅ

Land Claim 
Organizations

ᓄᓇᑖᕐᓂᕐᒧᑦ
ᑲᑐᔾᔨᖃᑎᒌᑦ

Private
Businesses
ᓇᖕᒥᓂᕆᔭᐅᔪᑦ

ᐱᔅᓂᓰᑦ

Non-Profit 
Organizations
ᑮᓇᐅᔾᔭᒃᓴᕋᓱᖏᑦᑐᑦ

ᑲᑐᔾᔨᖃᑎᒌᑦ

Government
ᒐᕙᒪᒃᑯᑦ
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ROLES IN THE MINING INDUSTRY
ᐱᓕᕆᐊᖏᑦ ᐅᔭᕋᖕᓂᐊᖅᑐᓕᕆᔩᑦ
 Mining– Jobs and Economy

ᐅᔭᕋᖕᓂᐊᖅᑐᓕᕆᓂᖅ - ᐱᓕᕆᐊᒃᓴᐃᑦ ᐊᒪᓗ ᐱᕈᖅᐸᓪᓕᐊᓂᖅ
 Government – Promote and Sustain

ᒐᕙᒪᒃᑯᑦ – ᐃᑲᔪᖅᑐᐃᓂᖅ ᑲᔪᓯᑎᑦᑎᓂᕐᓗ
 Land Claim Organizations – Monitor and Regulate

ᓄᓇᑖᕐᓂᕐᒧᑦ ᑲᑐᔾᔨᖃᑎᒌᑦ – ᖃᐅᔨᒋᐊᖃᑦᑕᕐᓂᖅ ᐊᒪᓗ ᒪᓕᒐᖃᖅᑎᑦᑎᓂᖅ
 Non-Profit Organizations – Support and Train

ᑮᓇᐅᔾᔭᒃᓴᕋᓱᖏᑦᑐᑦ ᑲᑐᔾᔨᖃᑎᒌᑦ – ᐃᑲᔪᐃᓂᖅ ᐊᒪᓗ ᐊᔪᕈᖕᓃᖅᓴᐃᓂᖅ
 Private Businesses – Supply and Service

ᓇᖕᒥᓂᕆᔭᐅᔪᑦ ᐱᔅᓂᓰᑦ – ᐱᖁᑏᑦ ᐊᒪᓗ ᐱᔨᑦᑎᕋᐃᓂᖅ
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AGLU CLIENTS
ᐱᓕᕆᔾᔪᔾᔨᖃᑦᑕᖅᑕᖏᑦ ᐊᒡᓗ-ᒃᑯᑦ

 Mining (Agnico, MMG, Baffinland, Areva)
ᐅᔭᕋᖕᓂᐊᕐᓂᖅ (ᐊᒡᓃᑯ, MMG, ᐹᕕᓐᓛᓐ, ᐊᕇᕙ)

 Government and Crown Corps  (GN, GN Departments, Qulliq Energy, Nunavut 
Business Credit Corporation)
ᒐᕙᒪᒃᑯᑦ ᐊᒪᓗ ᑯᐊᐳᕇᓴᐅᔪᑦ (ᓄᓇᕗᑦ ᒐᕙᒪᒃᑯᖏᑦ, ᐊᕕᒃᑐᖅᓯᒪᔪᖏᑦ, ᖁᓪᓕᖅ
ᐃᑯᒻᒪᖅᑯᑎᓕᕆᔨᒃᑯᑦ, ᓄᓇᕗᑦ ᐱᔅᓂᓯᓄᑦ ᑮᓇᐅᔭᓕᕆᔨᒃᑯᖏᑦ)

 Land Claim Organizations (KIA, NTI, NWMB, HTO, NIWS)
ᓄᓇᑖᕐᓂᕐᒧᑦ ᑲᑐᔾᔨᖃᑎᒌᑦ (ᐃᓄᐃᑦ ᑲᑐᔾᔨᖃᑎᒌᑦ, ᑐᙵᕕᒃᑯᑦ, NWMB, 
ᐆᒻᒪᔪᓕᕆᔨᐊᓛᒃᑯᑦ, NIWS)

 Non-Profit Organizations (Kivalliq Mine Training Society, Hamlets, Kivalliq Trade 
Show Society)
ᑮᓇᐅᔾᔭᒃᓴᕋᓱᖏᑦᑐᑦ ᑲᑐᔾᔨᖃᑎᒌᑦ (ᑭᕙᓪᓕᕐᒥᑦ ᐅᔭᕋᖕᓂᐊᕐᓂᕐᒧᑦ ᐊᔪᕈᖕᓃᖅᓴᐃᓂᕐᒧᑦ
ᑲᑐᔾᔨᖃᑎᒌᑦ, Hᐋᒻᓚᒃᑯᑦ, ᑭᕙᓪᓕᕐᒥᑦ ᑕᑯᔭᒃᓴᐅᑎᓕᕆᓂᕐᒧᑦ ᑲᑐᔾᔨᖃᑎᒌᑦ)

 Private Businesses (Huka Services, M&T Enterprises, Kusugaq Consulting, 
Nunamiut Lodge Hotel, Sherlyn’s Designs, A&K Catering)
ᓇᖕᒥᓂᖅ ᐱᔅᓂᓰᑦ (ᕼᐅᒃᑲ ᐱᔨᑦᑎᕋᖅᑏᑦ, M&T-ᑯᑦ, ᑯᓱᒐᖅ ᖃᐅᔨᒋᐊᖅᑕᕐᕕᒃ, ᓄᓇᒥᐅᑦ
ᑐᔪᕐᒥᕕᒃ, Sherlyns Design, A&K ᓂᕿᓕᐅᖅᑏᑦ)
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WHAT WOULD HAPPEN IF WE
WOULD LOSE THE MINING
INDUSTRY IN NUNAVUT?
ᖃᓄᐃᓐᓇᔭᖅᐸ ᐅᔭᕋᖕᓂᐊᖅᑐᓕᕆᓂᖅᑕᖃᕈᖕᓃᖅᐸᑦ ᓄᓇᕗᒻᒥᑦ?

What would happen in your business or 
organization?
ᖃᓄᐃᑎᑦᑎᓂᐊᖅᐸ ᐱᔅᓂᓯᒋᔭᕐᓂᑦ ᐅᕙᓘᓃᑦ ᑲᑐᔾᔨᖃᑎᒌᒋᔭᕐᓄᑦ?
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AGLU CLIENTS WITHOUT MINING INDUSTRY
ᐱᓕᕆᔾᔪᔾᔨᖃᑦᑕᖅᑕᖏᑦ ᐊᒡᓗ-ᒃᑯᑦ ᐅᔭᕋᖕᓂᐊᕐᓂᖅᑕᖃᙱᑦᑐᒥᑦ

 Mining (Agnico, MMG, Baffinland, Areva) – no activity
ᐅᔭᕋᖕᓂᐊᕐᓂᖅ (ᐊᒡᓃᑯ, MMG, ᐹᕕᓐᓛᓐ, ᐊᕇᕙ) - ᖃᓄᐃᓕᐅᕐᓂᖅᑕᖃᙱᑦᑐᖅ

 Government and Crown Corps – less activity
ᒐᕙᒪᒃᑯᑦ ᐊᒪᓗ ᑯᐊᐳᕇᓴᐃᑦ - ᖃᓄᐃᓕᐅᕐᓂᖅᑕᖃᙱᓐᓂᖅᓴᐅᓕᖅᑐᑦ

 Land Claim Organizations  - less activity
ᓄᓇᑖᕐᓂᕐᒧᑦ ᑲᑐᔾᔨᖃᑎᒌᑦ ᖃᓄᐃᓕᐅᕐᓂᖅᑕᖃᙱᓐᓂᖅᓴᐅᓕᖅᑐᑦ

 Non-Profit Organizations – some organizations would be dissolved
ᑮᓇᐅᔾᔭᒃᓴᕋᓱᖏᑦᑐᑦ ᑲᑐᔾᔨᖃᑎᒌᑦ – ᐃᓚᖏᑦ ᑲᑐᔾᔨᖃᑎᒌᑦ ᐱᑕᖃᕈᖕᓃᕋᔭᖅᑐᑦ

 Private Businesses – many businesses would not survive
ᓇᖕᒥᓂᖅ ᐱᔅᓂᓰᑦ – ᐊᒥᓱᑦ ᐱᔅᓂᓰᑦ ᑲᔪᓯᓂᖅ ᐊᔪᓕᕐᓂᐊᖅᑐᑦ
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MINING INDUSTRY SUPPORTS INDIRECT 
BUSINESSES
ᐅᔭᕋᖕᓂᐊᖅᑐᓕᕆᓂᖅ ᐃᑲᔪᐃᓂᖃᖅᑐᖅ ᐱᔅᓂᓰᑦ ᐊᓯᐊᒍᑦ
 Retail and Groceries

ᐱᖁᑏᑦ ᐊᒪᓗ ᓂᖀᑦ

 Catering and Restaurants
ᓂᕿᓕᐅᖅᑏᑦ ᐊᒪᓗ ᓂᕆᔭᖅᑐᕐᕖᑦ

 Hotels and Conferences
ᑐᔪᕐᒥᕝᕖᑦ ᐊᒪᓗ ᑲᑎᒪᔭᖅᑐᕐᕕᐅᔪᖕᓇᖅᑐᑦ

 Services
ᐱᔨᑦᑎᕋᐅᑏᑦ

 Seamstresses
ᒥᖅᓱᖅᑏᑦ

 Arts and Crafts
ᓴᓇᙳᐊᖅᑏᑦ ᐊᒪᓗ ᐊᓯᖏᓐᓂᒃ ᓴᓇᖃᑦᑕᖅᑐᑦ

 Translations and Interpretations
ᐃᓄᒃᑎᑑᓕᖅᑎᕆᔩᑦ
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˗ Make a good plan (Business Plan, Objectives)
ᐱᐅᔪᒥᒃ ᐸᕐᓇᐅᑎᓕᐅᖁᑉᓗᒋᑦ (ᐱᔅᓂᓯᒧᑦ ᐸᕐᓇᐅᑎ, ᖃᓄᐃᓕᐅᕐᓂᕆᔪᒪᔭᖏᑦ)

˗ Diversify (add services, add product lines)
ᐊᒥᓱᒃᑲᓐᓂᕐᓂᒃ ᐱᓕᕆᐊᖃᕐᓗᑎᒃ (ᐃᓚᓯᓗᑎᒃ ᐱᔨᑦᑎᕋᐅᑎᓂᒃ, ᐃᓚᓯᓗᑎᒃ ᐱᖁᑎᓂᒃ)

˗ Expand operations (from community, to region, to territory)
ᐊᖏᒡᓕᒋᐊᕐᓗᒍ ᐊᐅᓛᕐᓂᑎᒃ (ᓄᓇᓕᖕᒥᑦ, ᓄᓇᕗᒻᒥᑦ ᐱᖓᓱᓄᑦ, ᐊᕕᒃᑐᖅᓯᒪᔪᓄᑦ, ᓄᓇᕗᒻᒧᑦ)

˗ Invest in a good marketing strategy (handouts, website, 
communications)
ᐱᑖᖃᑕᐅᓗᑎᒃ ᐱᐅᔪᒥᒃ ᖃᓄᖅᑑᕆᓂᕐᒥᒃ ᓂᐅᕕᐊᒃᓴᓄᑦ (ᐅᖃᓕᒫᒐᕋᓛᑦ, ᖃᕆᑕᐅᔭᒃᑯᑦ
ᑕᑯᔭᐅᒋᐊᖅᑕᕐᕖᑦ, ᑐᓴᐅᒪᖃᑦᑕᐅᑎᓕᕆᓂᕐᒧᑦ)

˗ Train continuously to increase skills
ᐊᔪᕈᖕᓃᖅᓴᐃᓂᖃᐃᓐᓇᐅᔭᕐᓗᓂ ᐊᔪᖏᓐᓂᖃᓕᒃᑲᓐᓂᖅᑎᑦᑎᓂᕐᒧᑦ

˗ Find a “Bread Stick” (Do you want Business Cards with that logo? Do 
you want French with that Inuktitut Translation? Do you want Excel 
with that Word training?
ᓇᓂᓯᓗᓂ “ᐃᓚᔾᔪᑎᒥᒃ” (ᐱᔅᓂᓯᖕᓄᑦ ᐊᓕᓚᔫᑎᒋᔭᐃᑦ ᐊᔾᔨᑕᖃᖁᕕᐅᒃ? ᐅᐃ-
ᐅᐃᑎᑑᖅᑐᖃᖃᑕᐅᖁᕕᐅᒃ ᐃᓄᒃᑎᑑᓕᖅᓯᒪᔪᖅ? Excel ᐃᓚᐅᖁᕕᐅᒃ Word-ᒥᒃ
ᐃᓕᓐᓂᐊᖅᑕᐅᔪᒧᑦ?)

AT AGLU WE ENCOURAGE OUR CLIENTS TO:
ᐊᒡᓗᒃᑯᓐᓂᑦ ᐱᓕᕆᔾᔪᑎᖃᑦᑕᖅᑕᕗᑦ ᐊᔭᐅᖅᑐᖃᑦᑕᖅᑕᕗᑦ ᐃᒪᓐᓇᐃᖁᑉᓗᒋᑦ:
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˗ Business Planning and Consulting
ᐱᔅᓂᓯᒧᑦ ᐸᕐᓇᐃᓂᖅ ᐊᒪᓗ ᖃᐅᔨᒋᐊᖃᑦᑕᕐᓂᖅ

˗ Translations in Inuktitut, Inuinnaqtun, French and English
ᐃᓄᒃᑎᑑᓕᖅᑎᕆᓂᖅ, ᐃᓄᐃᓐᓇᖅᑐᑦ, ᐅᐃ-ᐅᐃᑎᑐᑦ ᐊᒪᓗ ᖃᑉᓗᓈᑎᑐᑦ

˗ Websites, Communications, Promotional Products
ᖃᕆᑕᐅᔭᒃᑯᑦ ᑕᑯᔭᐅᒋᐊᖅᑕᕐᕖᑦ, ᑐᓴᐅᒪᑎᑦᑎᓃᑦ, ᑕᑯᔭᐅᔪᒃᓴᐃᑦ

˗ Training
ᐊᔪᕈᖕᓃᖅᓴᐃᓂᖅ

˗ Community and Tourism Planning
ᓄᓇᓕᖕᒧᑦ ᐊᒪᓗ ᐅᒡᓚᕋᖅᑐᓕᕆᓂᕐᒧᑦ ᐸᕐᓇᐃᓂᖅ

˗ Database and Web Solutions
ᖃᕆᑕᐅᔭᒦᑐᒃᓴᐃᑦ ᐊᒪᓗ ᖃᕆᑕᐅᔭᒃᑯᑦ ᑕᑯᔭᐅᒋᐊᖅᑕᕐᕕᖕᓄᑦ ᐋᕿᒃᓱᐃᓃᑦ

AGLU OFFERS EXPERTISE AND SERVICES IN THE 
FOLLOWING AREAS
ᐊᒡᓗᒃᑯᑦ ᐊᔪᖏᓐᓂᕐᒥᒃ ᐊᒪᓗ ᐱᔨᑦᑎᕋᐅᑎᓂᒃ ᑐᓂᓯᖃᑦᑕᖅᑐᑦ ᐅᑯᓄᙵ
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Conclusion
ᐃᓱᓕᓐᓂᖅ

• The Mining industry is essential in Nunavut 
ᐅᔭᕋᖕᓂᐊᖅᑐᓕᕆᓂᖅ ᐊᑑᑎᖃᖅᑐᖅ ᓄᓇᕗᒻᒧᑦ

• Nunavut is the Land of Opportunity
ᓄᓇᕗᑦ ᐱᕕᖃᕐᓂᖃᖅᖢᓂ ᓄᓇᐅᔪᖅ
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Thank you!
ᓇᑯᕐᒦᒃ!

www.aglu.ca
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